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San Diego Opera Names New Director Of Education‘

By JOLEY M. MESSINA
San Diego Daily Transcript

Dr. Nicholas Reveles has been named the new director of education and

| outreach for the San Diego Opera.

Reveles has been affiliated with the opera since 1979 and has served as
the company’s primary lecturer since 1991. He also acted as an accompa-
nist for the world tour of Mikhail Baryshnikov’s White Oak Dance
Company in 1993. Reveles has served as the director of music at the Sacred
Heart Church in Escondido for four years. He also has held the posxtlon of
associate campus minister and asso-
ciate professor of music at the Univer-
sity of San Diego. *

Reveles is an active member on the
board of trustees for the Civic Youth
Opera and holds affiliations with the
Music Teachers Association of Cali-
fornia and the California Association
of Professional Music Teachers.
Reveles will replace Adam Eisenberg,

who is leaving the opera to pursue
J career opportunities in London.
The San Diego Opera was founded
' in 1965 and is supported in part by
 the City of San Diego Commission for
‘ Arts and Culture, the County of San
' Diego Community = Enhancement
Program, the California Arts Council
and the National Endowment of the
1 Aute, Art Exhibit Nicholas Reveles .
' Amnesty International USA and photographer Phil Borges will
| present the “Enduring Spirit” exhibit at the Studio Gallery Old Town this
week.
| The “Enduring Spirit” features 50 framed art portraits that represent
 the cultures of the tribal people of Indonesia, Irian Jaya, Kenya, Ethiopia,
| Thailand, Peru, Mexico and North America. The photo exhibit is designed
to commemorate the 50th anniversary of the signing of the Universal
Declaration of Human Rights.

The exhibit is scheduled to tour nine cities in the United States this year.
The “Enduring Spirit” also will visit Chicago, Santa Fe, Philadelphia,
Atlanta, Washington D.C., New York and Los Angeles. “Enduring Spirit” is

' scheduled to run through June 18 in San Diego.

| The Studio Gallery Old Town is located on San Diego Avenue in down-
‘ ' town San Diego and is open Sunday through Wednesday from 10 a.m. to 6
‘ p .m. and Thursday through Friday from 10 a.m. to 8 p.m. Call 294-9880

for more information.
Bugs Bunny Festival

M The Bugs Bunny Film Festival-North American Tour will open May 22
at the AMC Mission Valley 20 Theaters. The festival features two
programs, “Fest of The Best” and “Taz Gone Looney.” Animated cartoon
classics such as “A Wild Hare,” “What’s Opera, Doc?,” “Rabbit of Seville”
and more will be presented. The festival celebrates the 75th anniversary of
Warner Bros. The Bugs Bunny Film Festival-North American Tour is a
limited, one-week engagement. Call AMC Mission Valley 20 Theaters at
296-6400 for ticket information. ‘

Museum Celebration

B The Mingei International
Museum is celebrating its 20th
anniversary May 22 with a special
showing of Niki De Saint Phalle’s
“Insider/Outsider World Inspired -
Art.”

' “Insider/Outsider World Inspired
Art” is composed of more than 100
sculptures, paintings, reliefs, graphic
works and maquettes created by Niki
de Saint Phalle. :

This is the most extensive collec-
tion of his work ever shown in the
United States.

Members and their guests w1ll be
invited to attend preview showings of
the new exhibit through May 23. The
opening event will be co-chaired by
Joanne C. Warren and Dr. Roger
Cornell. “Insider/Outsider World
Inspired Art” will be open to the
public May 26. Admission for the museum is $5 for adults and $2 for chil-
dren and students with identification.

The Mingei International Museum is located in Balboa Park and is open
Tuesday through Sunday from 10 a.m. to 4 p.m. Call 239-0003 for more
information.

“Temperance” by Niki de
Saint Phalle

. Jazz Concert

M Eric Griswold and the Clocked-Out Orchestra will give a live perfor-
mance at the Spruce Street Forum on May 24 at 7 p.m.

The jazz concert will feature pieces influenced by Duke Ellington and
Sun Ra as well as pieces that have been influenced by hard funk and swing.
Tickets range from $7 to $10. Call 295-0301 for reservations and more
information.

messina@sddt.com



Not Your Average MBA

Specialty advanced degrees are growing as graduates seek

to separate themselves from their also-highly degreed brethren

_ San Diego Metropolitan Magazine

L 2

BY EILENE ZIMMERMAN

n the old economy, an MBA in marketing,
management or finance was really all you
needed to break ranks and move ahead. But
that other economy — the one that existed
before lap-top computers, before the Internet,
before the stock market hit 9,000 — wasn’t as tech-
nologically sophisticated or globally integrated as the
one that exists today. Ten years ago being “high-tech”
meant you had a 286 computer and a fax machine.

Moving toward the 2lst century in business
requires more specialized preparation than ever
before. Just getting an MBA with a general business
focus may no longer be enough, especially with the
growing prevalence of MBA-degreed professionals
themselves. What to do? Easy — pick a specializa-
tion.

For example, at the University of California
Irvine’s Graduate School of Management, executive
MBA students can choose to focus in health care
management or information technology. The health
care focus is usually undertaken by health care pro-
fessionals, but that doesn’t mean only doctors and
HMO reps. “We have health care lawyers, dentists,
and people from the insurance and pharmaceutical
industries, too,” says Ann Lightbody, assistant dean,
marketing admissions.

“Qur executive MBA program is taught largely by
the case-study method and for health care, 30 to 50
percent of those cases come from the health care

MBA according to industry needs.

Mink Stavenga, dean of business administration at USIU, has tailored the

arena.” Lightbody says UCI draws stu-
dents from all over the country, largely
because of the positive press the pro-
gram received when it began in January
1996. After getting a health care man-
agement MBA, many doctors move into
the lucrative consulting field. “Other
professionals see administrative or man-
agement opportunities that they didn’t
see before participating in the program,”
says Lightbody.

The inforntation technology focus
reflects the increased importance of IT
in business, says Vijay Gurbaxani, asso-
ciate dean of academic degree programs
at UCD’s Graduate School of
Management. “It’s still an MBA in the
sense that we want people to be man-
agers, but we want to enhance their
understanding of how technology can
improve job performance. Information
technology is transforming the practice
of management,” he says.

The program employs the use of
electronic classrooms and lap-top com-
puters; each seat is equipped with net-
work and power connections and home-
work assignments can be downloaded
daily. Students learn how to use technol-
ogy in today’s business world. “We were
one of the first busi-
ness schools in the
country to introduce
SAP/R3, which is an
enterprise resource planning sys-
tem developed by a German com-
pany called SAP. It’s being imple-
mented by most large organiza-
tions today. The job market for
people who understand this tech-
nology is phenomenal,” says
Gurbaxani.

The University of Phoenix in
Murphy Canyon offers its own
version of the IT MBA, a combi-
nation focus in technology man-
agement and information systems.
But Charlita Shelton, director of
academic affairs at the school, says
that focus changed the degree to an
MS/CIS. “It’s a business informa-
tion system-based graduate pro-
gram,” she says.

The school’s other MBA spe-

Cortl. ..




Charlita Shelton, director of academic affairs at the University of
Phoenix, says the focus of the school’s MBA offerings has changed.

cializations include health care management and
global management, though the latter isn’t fully in
place yet. The health care management MBA is a kind
of hybrid, says Shelton. “There are a number of tradi-
tional business courses but many of the other courses
deal with health care, like health care finance, for
instance, or negotiation and conflict resolution in
health care. Sixty-five percent of the courses are busi-
ness-based and the rest are health care-based,” she
says.

Mink Stavenga, dean of the college of business
administration at United States International
University, says his school will offer an MBA con-
centration in information and technology manage-
ment in fall 1999. “This program was created in
response to industry, particularly here in San Diego.
We held focus groups with industry experts to see if
we were on the right track with course development,
and they said they would like to have graduates from
the program tomorrow,” says Stavenga.

Greg Lambert

The school’s strategic management
focus boasts world-famous manage-
ment expert Egor Ansoff, who
Stavenga says is known as “the father
of strategic management.” This spe-
cialization looks at business from a
resources standpoint — human and
otherwise.

But USIU probably is best-known
for its international programs, and its
business school is no exception. For
those interested in taking a global-ori-
ented approach to business, the

school’s MIBA — Masters of

International Business
Administration — offers just
that. Stavenga says the MIBA
degree didn’t have name recog-
nition until the mid-1980s,
although it’s been available at
USIU since 1972. Especially in
the 1990s, he says, the MIBA
degree is recognized worldwide.

“Every single course has an
international — or transnational,
as the business community
terms it — component. We also
emphasize multicultural and
multinational components,” says
Stavenga. And with 75 percent
of USIU’s student body hailing
from countries overseas, stu-
dents get the opportunity to
learn from one another as well as
from their instructors. “Last
year’s US News & World Report
said that among colleges in the
United States we have the
largest percentage of interna-
tional students. Over 80 nations
are represented.”

San Diego State
University’s Graduate School of
Business also offers an MBA
concentration in international
business management, aimed at
those who work for international
firms. “Given our location in
San Diego, it makes a lot of
sense, with our proximity to
Mexico and the Pacific Rim,”
says Ken Marino, associate dean
and director of the Business
School. “This is the largest of
the four specializations we have
and is supported by our Center

for International Business
Education and Research,
CIBER:"™

SDSU’s other specializa-
tions include entrepreneurship,
with courses focused on new
product development, financing
an emerging enterprise and
developing business plans. It is
aimed at those interested in self-
employment or planning to
work as a service provider to
entrepreneurs, such as lawyers,
accountants and venture capital-

CoNtol. next page’
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The health services administration
specialization is geared toward those
working at hospitals and insurance
companies. Marino says students take
many of their courses through the
school’s College of Public Health.
“That’s how our specializations usual-
ly work — four or five courses through
a particular college,” he says. And for
real estate brokers and those involved
with development, urban land use or
land planning, there’s a concentration

in real cstate.

Marino says the school hopes to
develop a specialization in regulatory
affairs by next year, in conjunction
with SDSU’s chemistry department.
“Those courses would focus on FDA
compliance and regulation, in terms of
marketing and manufacturing. This is
especially appropriate for San Diego,
with its pharmaceutical and biotech
industries,” he says.

At the University of Redlands’
Friars Road campus, MBA students

can choose the information systems
specialization. San Diego campus
Associate Dean Judi Myers says, “This
concentration deals with organizing
and handling information, how it
flows. For example, what to do after
the accounting is done. How will the
information be used?” Courses include
applied software development, data-
base management and design, system
analysis and design for management.
In fall 1998 the school begins a con-

see next page

centration - in international business,
involving economics, banking sys-
tems, global strategic planning and
marketing.

A plethora of MBA specializations
are available at National University,
such as technology management, glob-
al management, health care adminis-
tration and international business.
Some less common specializations
include electronic commerce, environ-
mental management and law.

Electronic commerce teaches
MBA students about commerce on the
Internet and the World Wide Web, as
well as online marketing strategies,
Web site ‘construction and program-
ming languages. The environmental
management focus is designed for
students wanting to specialize in the
field. Courses deal with environmen-
tal law compliance, air pollution and
control management, quality water
and treatment management and solid
waste and hazardous materials man-
agement.

The MBA with a law specialization
is aimed at those interested in explor-
ing the wide range of legal issues fac-
ing business today. Within this area,
students can hone things even further
by focusing on a particular area of law,

such as human resources, health care
or technology.

The University of San Diego’s
School of Business has four arcas of
specialization:: project management,
real estate finance, supply manage-
ment and venture management. The
real estate option focuses on the man-
agement, financial and legal issues
associated with real estate. Supply
management applies to industry, gov-
ernment and nonprofits, says Charles
Teplitz, the school’s dean. “The focus
here is on procurement, and companies
are clamoring for these students. In

_fact, the average student graduating

from this program gets offers from five
or six Fortune 500 companies. ‘The
degree enables them to deal with sup-
pliers and vendors in a way that
ensures quality and timeliness of
delivery,” he says.

The venture management special-
ization emphasizes the various roles in
managing a start-up business and is
aimed primarily at entrepreneurs or,
those employed by a company under-
going rapid expansion. And the pro-
ject management option provides stu-
dents with the skills to lead a project
team, says Teplitz. “Traditional man-
agement courses teach students how

to keep a business ongoing. We focus
on how to close out a project by a cer-
tain date. This is particularly good for
engineers and those who work on a
per-project basis, and it stretches
across virtually every industry.
Everyone treats everything as a project
these days,” he says.

At California State University
San Marcos, MBA students can tailor
the program to their needs. “We group
our students into cohorts of 25 to 30
people with similar backgrounds. So
depending on the pool of students, they
can make the program fit their needs,”
says Kiera Friedrich, MBA program
coordinator. If a group of students
wants to focus in on health care or
decisions-support systems, the school
will arrange it. “We look at industry
sectors rather than disciplines and try
to take a holistic approach,” she says.

Choosing a specialization doesn’t
mean you’ll spend more time in class.
All schools reported the length of time
to complete an MBA does not change
because of a specialization and neither
does the cost. In fact, the only change
appears to be in a graduate’s mar-
ketability. That, all the business school
experts agree, is a change for the posi-
tive. %




While the rest of the world relaxes this summer, local colleges
offer courses that stimulate thinking and advance careers

@

BY EILENE ZIMMERMAN

" ummertime. The word brings to mind images
of picnics on lazy afternoons, sailboats float-
ing by on the bay and vacations in Europe.
. But holidays aren’t the only thing summers
are about In many industrics the pace of business
slows, and that translates into time for brushing up on
professional skills. Most area colleges and universi-
ties offer business andg_gssmnal courses in the
summer, as well as cou To¥ teachers earning state
credentials or a master’s degree.

San Diego State University has two types of
summer programs. One is the regular summer school
program at the main campus for graduate and under-
graduate work. Within this program, says Dale
Bonifield, the school’s marketing director, are cours-
es for teachers, including classes for credentialing or
for a master’s degree. The school also offers a special
summer reading institute for teachers.

“It is a week-long program that teaches them how
to better implement reading strategies within their
classrooms. And we have a summer writing institute
which works the same way,” says Bonifield.

The university’s College of Extended Studies
proffers a variety of extension courses, from astrono-

my and biology to business management. Bonifield

says Extended Studies also has classes specially
geared to small-business owners. “These deal with
basic marketing methods and computer courses, stuff
like Introduction to The Web, Intermediate Web Page
Design and day-long classes for learning Windows

95, Excel and word processing programs,” he says.
Also for professionals is the Global Program
Development, with an emphasis on international
business and a language institute.

Anyone can take an SDSU class, and there are
700 of them available. The cost (not including various
university fees) for an undergraduate class is $130 per
unit, with a course usually consisting of three units.
Graduate courses are $155 a unit, and extended stud-
ies classes cost $125. One-day workshops run
between $69 and $79.

University of San Diego has two business-certifi-
cate programs with classes offered year round,
including the summer, and participants can enter the
program at any time. It isn’t necessary to enroll in the
program to take a course — individual classes can be
taken as well.

The first is a certificate in International Business,
with a new class offered each month and meeting one
night each week. Seven courses are needed to obtain
the certificate, and the summer courses this year focus
on international decision making and researching
international markets. Each course in the internation-
al program is $240.

The second certificate, in direct marketing, is
offered in a different format from the first. Courses

“They are more like workshops, that’s the format,”
explains Jodi Waterhouse, manager of corporate and
professional programs at USD. “They include direct

response media, copyrighting, design, database man-
agement, things in that vein.” That certificate requxres
one core course and eight electives, and can be com-
pleted in less than four months. Direct marketing
courses are $125 each.

Waterhouse says in conjunction with San Diego
Gas & Electric and the city of San Diego, USD also
is offering a free, five-week course called
Competitive Skills For Small Business Owners
Training Program. “This program is not a how-to-
build-your-business course. It takes existing business
owners and moves them up a bit so they can compete
with the big guns, teaching management skills, phys- -
ical control systems, marketing, selling and how to
write contracts,” she says.

The summer session begins June 18; the next
begins Aug. 14. To sign up, prospective participants
must call the Division of Continuing Education at
USD.

Teachers can take extension classes at USD to ful-
fill professional growth or credential requirements.
Credential courses are offered in computers, main-
streaming and health education. Rennie Block, man-

-ager of education programs at the school, says USD

also has an intensive language study program in
Spanish, both for teachers and the general public.
Professional development courses for teachers start at
$75 per unit and vary from one to three units, says
Block. Credential courses are $295 for a three-unit
class. For teachers, the Spanish program costs $325,
and for those who take it but aren’t interested in
receiving credit, it’s $205.

At United States International University,
undergraduate and graduate courses are offered in the
summer, which is considered a complete academic
quarter. The university maintains a full academic cal-
endar in the summer and in addition to matriculated
students, there is an opportunity to audit classes — at

~a cost of $300 — for those interested in gaining the

knowledge or skills without the college credits.
USIU offers a multitude of business courses —
everything from accounting and management to prin-
ciples of macroeconomics — with several focused on
international relations. Anita Gomes, public relations
director at the school, says one particularly popular



course series with several summer
classes is industrial organizational psy-
chology. “It’s management-oriented
but from a psychology perspective,”
she explains.

The university’s teacher education
program begins in the spring and runs
though the summer, enabling students
to be student teaching in the classroom
by September. “We see a lot of people
making changes in their carcer enter-
ing this program. Those who have been
stay-at-home moms for some years and
are interested in going back to work, or
people who just want to change
careers,” says Gomes.

The University of Phoenix’s sum-
mer schedule contains six courses
beginning mid-May and running
through July. The six are part of the
school’s certificate programs in

Human Resources Management, Case

Management, Purchase Management,
Call Center Management, Contingency
Planning and Financial Planning. Each
program begins in the summer, and,
except for Financial Planning, which
runs one year, lasts from eight to 12

weeks. The cost is between $895 to
$1,200, depending on the program.
Individual courses can be taken with-
out enrolling in the certificate pro-
grams, and vary in price from $250-
$500. ]
Mary Johnston, director of the
Center for Professional Education,
says the certificate programs are
geared for those seeking to enhance
their careers. “Students tell us they
want to build their skills and make
themselves more promotable. Or they
want to learn more about their chosen
fields, perhaps make transitions,” she
says. ;
University of California San
Diego has a wide array of summer pro-
grams offered through its Extension.
The Engineering, Science and
Environmental Studies Department
offers what it calls “the best of their
evening classes” during the summer,
condensed into short, intensive formats
ranging in length from a half day to
four days. The education department
offers intensive-format classes for
teachers interested in professional

development,  everything  from
Education Technology to Bringing
Latin  America into the K-12
Classroom to a certificate program for
Teaching English as a Second
Language. Extension courses and short
programs also include career develop-
ment classes; an audit “boot camp” for
CPAs needing to obtain audit hours;
and a three-session program in sports
marketing and sponsorships, with
guest speakers from professional
teams, sports facilities and the sports
news media. The price range is wide,
from $60 for some short courses to
$2.,500 for certificate programs, but the
average price for a course is less than
$500.

National University’s School of
Education and Human Services gives
teachers and school administrators an
opportunity to work towards their mas-
ter’s degree or state credentials, or just
polish their professional skills during
an eight-week, daytime summer inten-
sive program. Courses are two weeks
long and meet for four hours each day,
at a cost of $825 per course. Students
can complete up to four courses during
the program.

The University Extension at
University of California at Irvine

offers hundreds of courses during their
summer quarter, everything from sci-
ence and technology to liberal arts and
education. Jan Reichenberg, director of
marketing for the UCI Extension, says
the cost of classes ranges from $20 for
those in career management to $480
for information system and computer
design courses. “We also have nearly
forty certificate programs in all disci-
plines,” Reichenberg adds, most of
which can be initiated during the sum-
mer.

And California State University
San Marcos has an Extended Studies
program in the summer. The program
features education courses for teach-
ers, as well as a host of liberal arts,
computer and business courses. A
number of Professional Certificate
Programs are available, such as

Paralegal Training, Nonprofit
Leadership, Human Resources,
Medicare €oding and Web Page

Design. In addition, CSU’s offerings
now include online courses, a study-
abroad program and evening and
weekend courses. Summer session
classes are $105 per unit, plus a $15
student fee.

So how will you spend your sum-
mer?

IS S
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May 18, 1998 e- San Diego Business Journal

Leading Indicators Up

USD’s Index of Leading Economic
Indicators for San Diego County rose 0.1
percent in March, the 36th consecutive _
monthly increase in the index.

As in the previous three months, a
positive performance by initial claims for
unemployment insurance sparked the gain.
There were smaller increases in local stock

* prices, consumer confidence, help wanted

- advertising, and the outlook for the
national economy. All these combined to
offset a significant decrease in bulldmg
permits.

March’s gain in the index was the
smallest since January 1996. The rate of
increase for the positive components has
slowed, and is being hurt by a poor
performance in bulldmg permits.

“The apparent drop in building permrts,

- which seems to contradict reports of
booming construction that has resulted in
a shortage of construction workers, is the
result of the way in which changes in the
different components are calculated.

Residential units authorized by building
permits are up almost 40 percent in the
first quarter of 1998, compared to the first
quarter of 1997. However, changes in
index components are calculated on a
month-to-month basis, not on a year-to-
year basis.

Thus, while bmldmg permits for 1998
are up when compared to the first three
months of 1997, they are down when
compared to the torrid pace set at the end

 of the year.
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World Traud Day Symposium Slated For May 21

SOURCE: World Trade Center San Diego

The World Trade Center San Diego, with
more than 1,200 local members, is dedicated
to promoting local access to global markets. In
support of World Trade Day, Thursday, May
21, the World Trade Center of San Diego is
presenting Passport To Opportunity: An
International Symposium. The day and
evening event will present those in the know
who can help your business go global. The
event will be held at the San Diego Princess
Resort Convention Center, 1404 West Vaca-
tion Road. Here’s the schedule. For registra-
tion information, please call (619) 685-1450.

7:30 a.m.- Registration

8:00 a.m.- Breakfast w/Ambassador Fran-
cias Chung-Ru Lee; Director General, Taipei
Economic & Cultural Office (TECO) 5

9:15 a.m.- Morning seminars

(Seminar 1A) Business Opportunities and
Challenges in the Eurasian Market-

Exciting new markets are opening up in
India, the CIS and Eastern Europe but not with-
out risk. This seminar will feature speakers who

| are intimately familiar with these markets and
. will discuss how their companies have succeeded

in these markets.

Moderator: Janelle Butler, International
Business Consultant

Speakers: Tim De Marco, Sales Manager,
Solar Turbines Inc.; Stephen Khan, Manager,
Business Development CIS & Baltic Coun-
tries, Qualcomm Inc.; T. Jefferson Straub,
President, Profit Management Consultants
and Chairman, Kharkov-California Network.

(Seminar 1B) International Trade on the
Internet

“The World Market’ San

[4

The exploding growth of the Internet has

provided small- and medium-size companies

with an unprecedented low-cost opportunity

to expand their business into foreign markets.
Finding buyers and new suppliers, marketing
intelligence and improved communications

with customers is within the reach of all com-

panies and intermediaries. Learn how to
increase your sales, find and develop new mar-
kets or suppliers or develop an import/export
business on the Internet. Attendees will
receive a list of key web sites to start their
direct searches for markets and buyers.

Moderator: Bernie Weiss, International
Trade Specialist, Southwestern College

Speakers: Jonathon Lee, President, Excel
Soft; Robert Latko, CEO, World Trade Inter-
net Communications; Don Novotny, Market-
ing Director, Elgar Corporation

(Seminar 1C) The Changing Face of Man-
ufacturing in Mexico

Recent events unfolding in the maquilado-
ra industry are changing the complexion of
manufacturing in Mexico. Labor union activ-
ities, continued increasing investment by
major global corporations, the Year 2001
problem and the tremendous growth of the
textile industry are just a sampling of the top-
ics that will be discussed.

Moderator: Dr. Dinese Dimon, Professor
of Economics and Director for the Americas,

The John Ahlers Center for International *

Business at the University of San Diego
Speakers: Luis Alvarez, Director, Manufac-

turing/Operations Consulting, McGladrey &

Pullen LLP; Tony Ramirez, Executive Vice

Please turn to Page C5
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Continued From Page C4

President, Made in Mexico Inc.

(Seminar 1D) Importing: Tricks of the Trade

This seminar will cover the strategies of
sourcing products overseas, the logistics of
getting the products delivered as well as the
regulations and documentation necessary to
move your goods across international borders.

Moderator: Sylvia Casas-Jolliffe, President,
Casas International Brokerage

Speakers: Alan Borwey, Strategic Sourcing
Manager, Proxima Corporation; Leslie Pem-
broke, Customs Broker and Manager, Paxton,
Shreve & Hays Inc.; Pat Talese, Trade Com-
pliance Process Owner, U.S. Customs

12:00 p.m.- Lunch w/Don Ings

President, Solar Turbines Inc. — Vice Pres-
ident, Caterpillar Inc.

9:15 a.m.- Afternoon seminars

(Seminar 2A) Asian Tigers in Crisis and
Latin American Dynamism

The past year has seen great upheaval in the
Asian markets and strengthening of the Latin
American markets.

What does this mean to your company? This
seminar will focus on identifying opportunities
available in Asia and Latin America and how to
safely do business in these volatile markets.

Moderator: Dr. Van Whiting, Senior Fel-

Please turn to Page C7

World Trade Day

Continued From Page C5

low, University of California at San Diego

Speakers: Glenn Robins, Trade Credit
Manager, AIU North America Inc.; Fred
McClintock, President, RDS Global Ltd.;
Edward Richard, Vice President, USA Opera-
tions, Orbis Industries Inc.

(Seminar 2B) Sources of Services to the Exporter

In this competitive global environment,
just having an extraordinary product is no
longer enough. This seminar will focus on ser-
vices, such as developing new markets, innov-
ative financing, foreign sales corporations and
getting those products delivered to keep the
exporter on the cutting edge.

Moderator: Pat Miller, Vice President,
International, WorldTrans Services Inc.

Speakers: Matt Andersen, District Director,
U.S. Department of Commerce; Caroline
Brown, Acting Director, California Export
Finance Office; Robert Gellman, Director,
FSC Services of California, Principal, Nation;
Smith Hermes Diamond, CPAs

(Seminar 2C) Effective Strategic Alliances

Today’s exporter needs to be able to devel-
op strategic alliances that result in increased
sales. This seminar will focus on using distrib-
utors, joint ventures and licensing to expand
your business.

Moderator: Pat Hall, City Manager, Fritz
Companies

Speakers: Carrie Brooks, International Sales

' Manager, Eudora Group, Qualcomm Inc.;

Mary Delmege, District Director, Southern
California and Arizona, U.S. Department of
Commerce; Andrea Migdal, Attorney at Law,
Gray Cary Ware & Freidenrich; Charlie
Robins, Chairman, The Robins Group

(Seminar 2D) Competitive Intelligence (CI)

Today’s business environment is increas-_
ingly aggressive, particularly for expanding
internationally. Business competitors now use
every available means to increase their com-
petitive edge. Companies in today’s global
economy must perform CI to remain compet-
itive. This seminar will explore the resources
available to companies as well as the business
ethics of CI. ;

Moderator: Susan Lee and Jeanne Driscoll

Speakers: Dr. Craig Dunn, Associate Pro-
fessor, San Diego State University; Gregory
Estevane, President, Global Strategic Hold-
ings Inc.; Manuel Gutierrez, President, Inter-
point Group Inc.; Benjamin Harroll,
Gaslamp Quarter Investigations

5:15 p.m.- Passport To Opportunity
Evening Reception: Carribbean Style

This program is supported in part by AIU North
America Inc., Casas International Brokerage Inc.,
Center for International Business Education and
Research at San Diego State University, Graduate
School of International Relations & Pacific Studies
at UCSD, Gray Cary Ware & Freidenrich, The
Jobn Ablers Center for International Business at the
University of San Diego, McGladrey & Pullen LLP
and San Diego Daily Transcript.
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Campaign Provides a Real—Li_fe Experience

Twenty-one USD students are getting a
jump start on their futures by participating in
a nationwide General Motors Marketing In-
ternship.

/
ness, GMMI is an academic course which

provides marketing students the opportu-

nity to gain real-life work experience by
developing and implementing a full promo-
tional campaign for one local GM dealer-
ship, City Chevrolet.
The internship, which is being offered
~£or the fourth time to USD students, is cen-
red around a promotional event. This
year’s festivities, Cruisin’ San Diego Chevy
Style, were held at the dealership last month.
“We wanted to get the surrounding commu-

. Offered through USD’s school of busi-

nity of Clairemont

familiar with City

Chevrolet,” said
Victoria Romano,
public relations di
rector

need car repairs

and washingstore-
member that City
Chevrolet is an op-

tion.”

Hosting close to

400 people, the |
B

freshments and en- :Ada

event featured re-

for the
group. “We wanted
to get people who

¥

m u'!rj!ch; Geoff McAdam, Erica Registrato, Victoria Romano

tertainment, more than $2,000 in raffled prizes,
and an appearance by Trevor Hoffman of the
San Diego Padres.

Local sponsors included Office Depot, 24
Hour Fitness and the Mission Market.

GMMI, which comes with a working bud-
get of $2,500, involves everything from mar-
ket research to client presentation to the
production of a publicity event.

“In this course students learn project man-
agement, group interaction and the integra-
tion of several marketing tools and concepts,”
said Seth Ellis, GMMI student adviser and
USD professor. “These students create a real
product, using real money for a real client.
The standard ollege class does not provide
that kind of experience.”

The students also received guidance from
the Long Beach promotional agency EdVen-

ture Partners.
— Nevada Smith
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Legal Affairs v

By KIM PETERSON
San Diego Daily Transcript
Daniel Rodriguez just as well may be talking
about himself when he describes the University of
San Diego School of Law, the institution of which
he will become dean July 1.
“It has always been associated in my mind as
young and ambitious,” Rodriguez said. “A law
school that is very much on the

Rodng'uez may need all the style and pubhc ‘

relations savvy he can muster; USD and law

schools throughout the state are in the midst of

some heady and controversial times. As affirma-
tive action strategies continue to fall out of favor

«in California, post-graduate schools are scram-
. bling to decide what minority outreach programs ,

they should have, if any.
In. add:tmn, Rodriguez may

move with a diverse group -of
faculty members.”
At 35 years of age, Rodriguez

Just The Facts.

need to deliver a pick-me-up
message to . graduating

‘will be the youngest law dean Company: University of San
Diego School of Law
youngest in the country. He Boss: Dean Daniel Rodriguez
says his age will be an asset Address: 5998 Alcala Park, San
! Diego, Calif., 91367
allowing him to reach students Phone: (619) 260-4207

better and bring the school into Fax: (619) 260-4753

E-mail: jdinfo@acusd.edu -
Number of students: 1,093
ambition nearly matches his . Number of faculty: 102
extreme intellect — his sense of Accreditation: ABA, Order of

in USD's history and one of the
more than anything else,

the next century.
Colleagues say Rodriguez’

humor and down-to-earth style  the COIS

students. Attorneys have been
the brunt of jokes for years,

further weakened by the strug-

backlash against hlgh-proﬂle
celebrity trials.
“] fear that students have
become very defensive,” he
" said. "I‘here s not a lot of artic-
ulated pride about saying, Yes,
Tm a lawyer, 'm a lawyer in
California.” Rodnguez ‘'said he

make him perfect ‘dean mate-
rial. !

“He has the ability to deal with all kinds of
constituencies,” said Jessie Choper, dean of the
Boalt Hall School of Law, where Rodriguez has
taught classes since 1988. “I think he will come

acToss as a regular guy and not a stuffy acad-
emic.”

Seasoned Academic

Rodriguez brings a wealth of expenence to the
job in addition to a top-drawer resume. He
worked his way through college at California
State University, Long Beach, taking classes at

and California lawyers are.

gles of the state bar and the

will encourage his students not
to be pndeful or b‘oastful but not to be defenswe,
_ either. )

Educatlon s New Leadersh1p Young, Smart Ambltlous

Daniel Rodnguez

night and working by day in ]obs as diverse as
clerkmg for an insurance company and writing
for a motorcycle magazine called Cycle News.
He majored in political science, but said he
didn’t decide to become an attorney until late in |

 his college career. Most of his classmates in night |
~ school were older and Afirmly entrenched in |

professxons, he said. It wasn’t an environment

where students switch majors every semester
and frequently discuss lofty career goals.

Rodnguez finally decided on law school, and

: Please Turn to Page 14A. :
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fducation’s New Leadership —

Continued From Page 1A

from there his career séemed to
take off with a mind of its own. He
graduated cum laude in 1987 from
Harvard Law School, where he was
the Supreme Court editor for the
Harvard Law Review. :

From there he was called to apply
for the judicial law clerk position for
Judge Alex Kozinski at the Ninth
Circuit U.S. Court of Appeals. Don’t
let the “clerk” title fool you — it was
a high-profile job for one of the
most-respected and well-known
judges in the ninth circuit.

Rodriguez said he probably would
have practiced law after that if it
were not for a call from Boalt Hall
asking him to apply as a professor.
Boalt Hall School of Law at Univer-
sity of California, Berkeley, is
almost always ranked in the top 10

~law schools in the country, and
Rodriguez could not pass up the

-~.opportunity.

“I took the chance to be a law
professor at Berkeley with a feeling
in my mind, I thought to myself, T1l
give this a chance, and if I'm both
not good at it and don’t enjoy it, I'll
practice law.” ‘

He was good at it. By 1994
Rodriguez was promoted to full
professor with tenure, specializing
in teaching administrative law,
state and local government law and
constitutional law.

He spent time as a visiting
scholar and professor at the McGe-
orge School of Law, Stanford
University, the University of
Virginia and the University of
Amsterdam. .

. “ Rodriguez published research
often and made presentations
throughout the country, and even
commented for radio and television
programs like “The MacNeil-Lehrer
News Hour.”

He said he became more and

more interested in local government
law and politics, including the rules
—~~that govern how communities
interact with one another.

Examining Democracy

At first, Rodriguez describes his
research in the obtuse, scholarly
language, in which professors seem
to specialize. “I'm interested in the
way in which communities of citi-
zens come together to carry out

‘their policy goals in a democratic

system,” he said.
_..But further explanation reveals
Rodriguez loves to study the fabric
of government, looking beyond the
glitter of,politics to the very founda-
tion on*which the idea of democracy
is built.

He talks of a movement called
“pew urbanism,” an umbrella term
that brings together urban plan-

" ners, politicians, attorneys and

scholars interested in recreating
urban environments. New urbanists -
reflect on how to maintain a large
metropolitan area and keep it from
spinning out of control. :
“The question is, how do we turn
inward to see ways'in which we can
maintain those parts that are effec-
tive and change those that are not?”
Rodriguez said. He cites the devel-
opment of Horton Plaza as a perfect
example of new urbanism in action.
- There were objections, Rodriguez
said, by some that Horton Plaza
would obscure the traditions and
personality of downtown. .

“On the other hand, you have a :

number of new urbanist scholars
who say that it was an opportunity
to re-create an urban environment,”

- he said. “To make it user friendly
and more available to segments of

the population, to groups and to
individuals.” -
Rodriguez knows he’s moving to a
city that in recent years has become
a hotbed of government controversy,
where community activists and
private interests seem to be pulling
different strings of a puppet that
‘ends up going nowhere. The city is
charhctenzed by many analysts as
stagnant in its indecisiveness;
Sacramento Bee columnist Dan
Walters recently devoted an entire
column to the city’s problems. “San
Diego is very much a city in search
of a 21st-century identity,” Walters
wrote. : v pipe: L

Rodriguez said he wantsmto jump
right into the issues and contribute
to the public dialogue.

“I would love to be as involved as

the community would wish me to be
involved in policy debates,” he said.
“I would regret it if I came to San
Diego and felt that my role
precluded by being involved in both
academic work and policy-related
work, given the nature of my
interest.”

Educational Issues :

As dean, Rodriguez will have
management and administration
issues he rarely dealt with as a
professor. But if any school is prepa-
ration enough to address controver-
sial administration decisions, it is
Boalt Hall.

The school made headhnes in
1997 when it announced that not
one of the African-American

- students admitted for the fall

decided to enroll. University of Cali-
fornia officials expected a downturn
in minority enrollment when the UC
regents voted to do away with affir-
mative action, but few predicted the

- actual figures would be so severe.

There is a fear that admitted
students of color will feel less
welcome at the University of Cali-
fornia and places like Boalt Hall,
Rodriguez said. :

“I think that’s a real fear, but it’s
disheartening that they feel that
way,” he said. “The challenge for
this school, like the challenge for the
University of California, will not
just be a public relations challenge,
but part of it will be to persuade
admitted students that this is not
only an amenable place but a
productive place.”

Rodriguez said he has thought
“long and hard” about how to pursue
minority recruitment and outreach,

and to make sure the pool of appli-

cants is well qualified. Law firms
have not done as much as they can
to stimulate minority development,
he said, nor have law schools done

. enough for minority students once

they have enrolled.
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A top U.S.
beach is
eposngeesd

On the graduation front

SPSU President Stephen We-
ber 15 a man for all ceremonies.
This weekend he’ll be attending
eiglit of nine San Diego State
graduatioﬁ exercises. The only
one he’ll miss is in Saipan in the
Northern Marianas Islands
where 25 students will be award-
ed master’s degrees . . . Address-
ing LJSD Law School grads today

- will be valedictorian Robert Glea-

. son, grandson of actor Robert

- Youtg (“Marcus Welby,” “Father

. Knows Best”). Gleason, CFO of

- Evans Hotels, will wear a watch

- given to him by his granddad,
wheo he says is not well enough to
atténd.
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By FRANCINE PHILLIPS
San Diego Daily Transcript

C. Samuel Marasco, founder of
LandGrant Development, has a vision. A
homegrown success story, Marasco went
to college at San Diego State University
and University of San Diego and then got
his juris doctorate degree from USD,
where he is co-founder of the California
Public Interest Research Group and the

| U.S.-Mexico Legal Institute.

While many community-minded devel-
opers have enhanced the community with
creative low-income housing or public-
school partnerships, Marasco’s vision is the
International Gateway of the Americas, a
stunning pedestrian border crossing that
combines beauty and commerce — a giant
leap forward from air-polluting lines of cars

- and children selling Chicklets. The vision

includes broad landscapes of flowers and
sculpture, with retail shopping and food
vending adding a celebratory ambiance. It’s
a project that makes more sense to our

. region than a golf ball on a stick or even,

dare I say it, a downtown ballpark.
Below are excerpts from the International
Gateway of the Americas’ vision statement:
*North American free trade and the
vigorous economies of San Diego and
Tijuana are creating an extraordinary new
binational city. The International

The World Market

THURSDAY, MAY 7, 1998

E b £
Gateway is a celebration of the remark-
able past and future of the Americas. The
unprecedented binational planning and
construction of a new pedestrian, transit,
road and border infrastructure expresses
the spirit of our times.

*The current link between our two
metropolises is without dignity. It sym-
bolizes a politic of exclusion and separa-
tion rather than inclusion and integration.

The present pedestrian border crossing is
bifurcated by the Interstate Highway

System, forcing pedestrians to compete

with vehicles and to use inefficient and
inadequate walkways and ramps. The cir-
cumstances no longer are tolerable. Our
children, our families and our businesses
deserve better. The time has come for a
private-sector-driven  comprehensive
development plan to be initiated.

*The San Diego/Tijuana border cross-
ing is the busiest international border
crossing on the planet. It is projected to
get substantially busier. The premise for
this Binational Community Plan is that
the present facilities for the major cross-
ing requirements are so physically con-
strained that they are, at this time, not
able to cope with the demands upon
them and are unable to accommodate
projected future pedestrian, vehicular and
mass-transit demands. Furthermore, the

2131 THIRD AVENUE

current facilities are undignified and
insulting to Mexicans, Americans and
world travelers visiting the Californias.
They no longer represent the contempo-
rary relationship manifested in NAFTA,
nor do they embrace the spirit of connec-
tion demonstrated by our Asian col-

leagues through the maquiladora pro-

gram of Mexico.

*Planning for the future success of the
border crossing area requires a bold move
that breaks out of the current constrained
thinking and site. Moving the primary
pedestrian mover crossing...will provide
sufficient space and flexibility for all the
present and future crossing requirements.

*We ask that the bureaucracy not usurp
private leadership and capabilities, but
help it by creating an atmosphere of open
dialogue, the purpose of which is to solve
logistical and mechanical problems now.

eIt is anticipated that the Plaza Las
Americas will become one of the most sig-
nificant tourist and visitor destinations in
the Californias...In essence, in addition to
efficiently processing the millions of peo-
ple wishing to cross the border, the
International Gateway of the Americas is a
regional-, national- and international-scale
symbol, a place of high-value tourist activ-

ity and a place of significant employment.
phillips@sddt.com

619/232-4381

C-SECTION
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Chamber Calls On Officials to Solve Price of Gas Mystery

|
| BY NEVADA SMITH
Staff Writer

" The Greater San Diego Chamber of Com-
merce has called for help from all levels of

- government to find out why local motorists
traditionally pay more per gallon of gasoline

| than their Los Angeles counterparts.

Following an informational hearing last
week, the Chamber voted unanimously to “re-

’ quest that our local, state and federal elected
officials take all reasonable steps to rectify
the inequities that exist in San Diego County
to ensure a fair and competitive market.”

1 Richard Ledford, senior vice president of

0C

public policy for the Chamber, said, “We in-
vited individuals to come and explain what
was going on out there.

“We could understand the retail market and
the transport costs affecting things. We could

ing market conditions are the reason behind
the discrepancy in gas prices.

Bernard Iegan, a USD professor of law,
said, “International price and location are the
two determining factors which control gaso-

Oil industry representatives said ... market conditions are
the reason behind the discrepancy in gas prices.

also understand the price of land, and the time it
takes to get permits to build a station in San
Diego, affecting things. We couldn’t see where
the difference in the wholesale value came from.”

Oil industry representatives said at the meet-

line prices. I don’t believe San Diego’s gas

prices are being affected by anything other
than market forces.”

Ledford said Chamber members didn’t feel
the price difference was explained fully and

they felt the best chance in securing answers
was at the federal, and not local, level.

At the local level, divorcement legislation,
which would require oil companies to fran-
chise or sell company-owned stations, has
been adopted by five cities and the county.
Supporters of the legislation feel it would
promote competition, leading to lower prices.

County Supervisor Ron Roberts, who first
introduced the ordinance, said the Chamber
action was exactly what he had asked for.

«I wanted them (Chamber) to acknowledge
that we have a problem,” said Roberts. “The
second thing I wanted is more help from the
state and federal level.”
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USD goes outside

s

to find successor

for Cunningham

t was apparent things would be
' changing at USD when head

baseball coach John Cunningham
announced in January that the 1998
scason would be his last.

But Cunningham and others
ciosely associated with the team
lfad hoped the program would re-
main headed in the same direction
Cunningham had taken it the past
35 years.

Cunningham envisioned a
smooth transition with Jake Molina,
His assistant coach the past 13 sea-
sons, assuming command of the To-
reros.

Molina’s coaching résumé
included head coaching stops at
Santa Monica City College and San
Diego City College in the
mid-1970s through the early
1980s. He also managed the
Spanish national team for six
snmmers and was head coach for
Spain’s Olympic team at the 1992
Games in Barcelona. :

“I think (Molina) can be as good
as anybody in the country in terms
of teaching, responsibility, work
ethic and just plain being darn good
4t what he does,” Cunningham said
ira Union-Tribune story earlier
this year.

1JSD has chosen to go in another
direction, however.

~ USD athletic director Tom
Iannacone announced yesterday
that University of San Francisco
coach Rich Hill has been hired to
replace Cunningham, Hill, 35, has
coached USF the past five years
and coached Cal Lutheran for six
years before that. Hill played at San
Diego State in 1981-82 before
transferring to Cal Lutheran,
where he graduated in 1984.

AREA BASEBALL

KIRK KENNEY

~ lyyesterday afternoon.

“I believe that Rich Hill has the
experience, energy and work ethic
to build upon the success of the cur-
rent program,” said lannacone in a
statement released by the school.
“Most importantly, he understands
the mission and values of the uni-
versity.”

Hill has established a record of
success, compiling a 333-220 ca-
reer record. He guided the Dons to
three straight winning seasons and
a school-record 34 wins this past

- year. At Lutheran two of his teams

made appearances in the College

orld Series in Division III.

Molina was informed Saturday
that he did not get the job.

“I'm really disappointed in the
whole program and for John,”
Molina said. “All the years we’ve
put in. It all meant so much to us.”

Molina, who teaches at San Die-
go City College, indicated he would
not be part of the coaching staff
next season even if he were to be
offered a job. At this point, he
doesn’t know what his coaching fu-
ture holds.

“I’m just going to let the wounds
heal right now,” he said.

Cunningham, who was not a part
of the search committee for a new
coach, had not yet heard about the
announcement when contacted ear-

“If it’s not from within, then I
‘would be really disappointed be-
cause it’s setting the trend that as-
sistant coaches should start looking
out for themselves instead of the
program,” Cunningham said. “What
does an assistant coach at USD
have to look forward to there? The
answer, which I would hate to see,
is zero. What does that do for loyal-
ty?” :
Sanchez taking time off

Kevin Hazlett has been named
the head coach at Mesa College on
a one-year interim basis. Hazlett
served as pitching coach at Mesa
for the past few years. Mike San-
chez is taking a one-year hiatus.

Around the horn

m Tryouts for San Diego’s entry
in the Area Code Games will be
held June 6-7 at Poway High. Four
teams of players — representing
the North, South, East and City —
will be given skill tests, timed in the
60 and play games both days. The
team selected from the tryout will
play in the Area Code Games in Au-
gust at Long Beach’s Blair Field.

® The annual all-star game pit-
ting two teams of the county’s se-
niors will be played June 8 at USD’s
Cunningham Stadium. Time re-

~mains to be determined.

Itémsfor the Area Baseball column
may be faxed to (619) 487-5614 or e-
mailed to kirk.kenney@uniontrib.com
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San Diego Metropolitan Magazine

“The most beautiful thing in the world is the conjunction
of learning and inspiration.”
— Alice Wanda Landowski

The University of San Diego is deeply grateful to
PAMELA GRAY
for her diligence, her wisdom, and her inspiration.

*.

P

University of &an Diego
CONGRATULATIONS TO ALL TWIN HONOREES

MAY 1946
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Jobs

i Salaries make biggest
‘increase in 10 years

: Continued from A-1

‘young men and women who have

| .grown up with their hands on a
‘computer, giving them an edge in
‘the increasingly technology-based
'corporate workplace.

“We've seen much more aggres-
siveness on the part of employers

‘that has led to the class of '98 doing
-very well and doing very well a lot

| .earlier, with large salary increases

and bonuses,” Banis said.

Average starting salaries jumped
‘4 percent to 5 percent, the biggest
‘increase in 10 years, according to

the survey, which contacted 497

‘companies this year. Starting sala-

ries are up for a fifth consecutive

‘year and will rise as much as 15
‘percent in some undergraduate
fields.

Last year, the number of job

‘openings rose about 6 percent. This
.year’s increase represents the big-
‘gest in the survey’s 27-year histo-
‘ry. The previous biggest increase

" in openings was 9.2 percent for the
class of 1985.

The recruiting competition is
fierce in part because the number

of college graduates this year and
next is expected to be lower than in
previous years because of a drop in
the number of U.S. bxrths years
ago.

Rebecca Ingis, a University of
Pennsylvania psychology major,
chose a marketing job with Chica-
go-based Quaker Oats Co. over
three other offers, all promising
salaries in the middle five figures.
Location determined her choice.

“I know people who’ve gotten six
offers, eight offers,” she said. “It’s
been pretty difficult to decide.”

While everyone agrees the job
market is strong for graduates, not
everyone agrees that they can com-
mand exorbitant starting salaries.

“I think it’s a little like the big fish
story,” said Julie Ross, human re-
sources manager at Accel Technol-
ogies in Sorrento Valley. “The sto-
ry gets inflated a couple of thousand
dollars each time it is retold.”

Ross said her recruiting experi-
ence recently has shown electrical
and software engineers naming
their starting price from $45,000
to $55,000 a year.

“I tell them if they can get that
somewhere else, that’s great. But
we don’t pay that much,” she said.
“Most people then come back to
reality and we’ve been fortunate to
hire people at the levels we've
wanted.”

The survey noted average
starting salaries of $44,557 for
chemical engineering, up from
$42,758. For electrical engineer-
ing, it was $41,167, up from
$39,811.

For graduate students, the pic-
ture is better. MBAs in investment
banking and consulting are receiv-
ing offers of more than $100,000,
up from $88,000 last year. And law
school graduates in major cities for
the first time are seeing their sala-
ries top $100,000.

College placement directors say
recruiters are pressing to come to
campus as early as October instead
of January, and are working to se-
cure new hires through junior-year
internships. Recruiters are also in-
creasingly pressing students to ac-
cept an offer quickly or lose it.

“It has been an absolutely fantas-

" tic recruiting season for SDSU stu-

dents,” said Judith Gumbiner, direc-
tor of San Diego State University’s
career office. “It’s the best in over a
decade.”

“I think we've definitely seen an
increase in on-campus interviews
offered to students this year,” said
Judy Stevenson, recruiting special-
ist at the University of San Diego’s
career services office. *

“They’re getting a lot more job
offers than, say, graduates would
have five years ago,” she said.

Now the most common questions

she hears are along the lines of how
much time does one have to decide
whether to accept an offer or when
is it OK to ask about salary. Five
years ago, she said, more students
came into her office asking a differ-
ent kind of question, such as how do
you get someone to offer you a job.

Employers are stressing perks
and resorting to gimmicks to get
recruits. GE Capital Auto Financial
Services, trying to hire 250 new
employees for a new installation in
Barrington, Ill., said those submit-
ting applications would earn a
chance at door prizes, including a
television, Chicago White Sox tick-
ets and a $100 Ticketmaster gift
certificate. The company also
touted its large cafe and health club
and complete dental and eye pack-
age.

While corporations still are mak-
ing thousands of layoffs, graduating,
students are highly prized, said
John Challenger, general manager
of job outplacement firm Challeng-
er, Gray & Christmas.

“Technology is a part of the way
companies operate today, every-
where and in every field,” he said.
“Older people have a hard time
adapting to it, but these kids have
been doing it since they were 10.
That’s a very powerful force.”

Staff writers Chris Moran and Michael
Kinsman contributed to this report.
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| USD Dedicates Serra Statue

By EL1izaBETH HIMCHAK
Special to The Southern Cross

ALCALA PARK— The University of
San Diego dedicated a statue in honor
of Blessed Junipero Serra in front of
Serra Hall on April 29.

William Hannon, president of the
William H. Hannon Foundation, com-
missioned the sculpting of the life-size
bronze statue in honor of his late moth-
er, Eugenie B. Hannon. He has donat-
ed more than 70 statues to missions,
schools and churches throughout Cal-
ifornia.

said to the numerous administrators,
faculty, staff members and students in
attendance.

Franciscan Brother Thomas Thing,
associate university minister, gave the
invocation and joined USD Board of
Trustee’s Chairman Peter J. Hughes
in blessing the statue.

Brother Thing said he is very happy
there is now a second statue honoring
Franciscan contributions to California
and the world on the university cam-
pus. The other statue is of St. Didacus,
San Diego’s namesake, located in front

¥

GIFT STATUE: William Hannon (left) and Franciscan Brother Tom

. Thing dedicate the new Blessed Father Junipero Serra statue.

Sculptor Dale Smith has sculpted
most of the statues donated through
the Hannon Foundation.

At the dedication ceremony, Hannon
said his admiration of Father Serra
began in his childhood when he and
his family visited the missions. “It [is]
a joy to give you the statue and I wish

vou all the luck in the world,” Hannon

of Copley Library.

“The statue is a living memorial to
the commitment of Franciscans to edu-
cation and to the continued preaching
of the Gospel of our Lord Jesus Christ,”
Brother Thing said.

Father Serra, founder of California’s
earliest missions. is currently a candi-
date for sainthood.
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Top this: 42 valedictorians at one school

) Y T T By Maureen |

other 41
SR A

Lookin' good: Barry Latwig, photogr’aphér for the San Diego Un ified School - _
District, lined up the 42 Scripps Ranch High School valedictorians
yesterday at Sea World for picture to be used at an honors ceremony. -
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Speakers

Valedictorian honors
diluted at schools?

Continued from A-1

High has chosen only two?

“The philosophy around valedic-
torians always gets debated,” said
Joe Ogilvie, chief counselor at Pat-
rick-Henry High School, which pre-
fers'to name a single top student.

“We stick to tradition,” he said.
“But- it always looks like Patrick
Henry is a horrible school com-
paréd to the one with 30 valedicto-
rians.”

High schools across San Diego
County have their own method of
rating students and computing class
rankings. Some campuses give the
title 'to any student with straight
A's — whether they are in remedi-
al courses or college-preparatory
classes.

Othefs are intent on keeping the
tradition of naming the single best
student in a graduating class the
valedictorian.

In East County’s largest high
school district, the number of vale-
dictorians on each campus ranges
from™one to several.

“I personally don’t have a prob-
lem with there being more than one
..."as long as the standards (to
choose them) are firm and high,”
said Bob Stein, an assistant superin-
tendent with the Grossmont Union
High' School District, where vale-
dictorians are selected based on
grades, citizenship and the depth of
a student’s academic program.

Torrey Pines High School in Car-
mel Valley avoids class rankings
and naming a valedictorian alto-
gether.
$We don't want to get into that
whalelthing because that becomes
s& edmpetitive and so nasty some-
times,” said Marie Grey, principal
at Torrey Pines.

Advanced classes with weighted
grades make it possible for stu-
dents to earn grade-point averages
well above the once-tops 4.0, mak-
ing it more and more difficult to a
determine which student has the
single-best academic standing.

Add student government, athlet-
ics and even college courses to the
mix and things become even more
complicated.

“Kids are so motivated these
days that it's really tough to rank
them,” said Rachel Flanagan, prin-
cipal at Mira Mesa High School,
which had double-digit valedictori-

“This may have
gotten out of hand.
This may be an
outgrowth of some
self-esteem
programs out
there.”

Michael Price, principal of
Point Loma High School, on the
large number of valedictorians

ans this year. “Why exclude stu-
dents from this honor?”

Spreading the wealth eliminates
some of the intense competition
among high school seniors — and
their parents, said Principal David
LeMay, defending this year's bri-
gade of Scripps Ranch valedictori-
ans. -

“Personaly, as an educator I like
to celebrate student success,” he
said. “And maybe this defuses the
angst among students.”

But the traditionalists snicker at
schools that dole out valedictorian
honors like hall passes.

How is it possible that 10 percent
of the graduating class at Scripps
Ranch High School can be valedic-
torians?

“I think it's confusing,” said Shir-
ley Peterson, principal at Morse
High School, which named two
valedictorians this year because of
a tie.

“If you are really going to say
that a valedictorian is the best, you
have to narrow the playing field,”
she said.

Michael Price, principal of Point
Loma High School, shares
Peterson’s concerns. School offi-
cials already have started revamp-
ing their policy on valedictorians.

This year the school named 21
for the honor — likely the last time
the pool is so large, he said.

“This may have gotten out of
hand,” Price said. “This may be an
outgrowth of some self-esteem pro-
grams out there.”

Ron Keeler, a counselor at Hill-
top High School in Chula Vista, is
pleased that the Sweetwater Union
High School District limits the
number of valedictorians to one per
school, unless there is a tie.

“It means something different to
be valedictorian when there are so
many,” he said. “It's sort of like

being an honor student; it's an elite
group. But (the valedictorian title)
certainly doesn’t mean they are the
top student in their class.”

Eminhizer, who is the top stu-
dent at Scripps Ranch, doesn’t be-
grudge any of his classmates the
honor. But he said he can't help but
feel just a little cheated.

“I'am very proud to be a valedic-
torian, but I do feel that the honor
has been diluted,” said Eminhizer,
whose 4.7 grade-point average has
been ranked the best in his class. “I
think it’s important to honor stu-
dents who do well, but they
shouldn’t call them all valedictori-
ans.”

Any Scripps Ranch senior with a
4.0 grade-point average — regard-
less of the difficulty of his or her

coursework — is named a valedic-

torian.

“It's kind of neat that a kid in
special education who may be
struggling to do their best can be
honored just like the kid taking ad-
vanced-placement classes,” said
Sharon Duffy, head counselor at
Scripps Ranch. “But personaly, 1
think we may be going too far with
this.”

Although competition can be
fierce for high school honors, col-
leges and universities look beyond
grades when accepting a student.

But adding “valedictorian” to a
resume can make a difference when
a student is applying for special
programs or internships, said Linda
Scales, an administrator at the Uni-
versity of San Diego who helps stu-
dents craft their resumes.

“Being a valedictorian carries
weight on a student’s resume —
but it's not all that is looked at,” she
said.

Robert Infantino, a professor of

education at the University of San

Diego, was unaware of the trend to
name more than one valedictorian.

“] think there is some expecta-
tion that it means that student is
the best in their class,” he said. “I
think the criteria is important.”

Faye Jaffee, the lone valedictori-
an at Madison High School, was
surprised to see schools with so
many “top students” at yesterday's
ceremony. So was Javier Aguilera,
who tied for the spot at Morse High
School.

“I mean if all 42 of the Scripps
Ranch kids really worked their
butts, they all deserve it,” he said.
“But I don't know. It seems
strange.”

Staff writers Lilhan Salazar Leopold.
Steve Schmidt and Chris Moran
contrnibuted to this report
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Recipients of 1998 Arthur E. Hughes Career
Achievement Awards at USD are, from the College of
Arts and Sciences, Sister Mary Jo Anderson, senior
v.p. of hospital operations at SerippsHealth; from the
School of Business Administration, Michael
Magerman, the founder of Odyssey Golf; School of
Education, George Cameron, superintendent of the
National School District; School of Law, U.S.
District Court Judge Judith Keep; and Philip Y. Hahn
School of Nursing, Navy Capt. Kathleen Martin,
who-in August will become director of the Navy
Nurse Corps at the Bureau of Medicine and Surgery
in Washington, D.C.

ok k




SAN DIEGO DAILY TRANSCRIPT  WEDNESDAY, MAY 6, 1998

Kimley-Horn Awarded Feasibility Study

The civil engineering firm of Kimley-Horn and
Associates Inc. has been awarded the feasibility study
and project analysis to construct Olympic Parkway
(East Orange Avenue), from I-805 to one mile east of
State Route 125 by the city of Chula Vista. The feasi-
bility study is to include the identification of project
constraints in terms of funding, traffic needs, timing,
phasing and environmental requirements. The feasi-
bility study will be completed by January 1999.

Construction Notebook
By David Berl-Hahn

Pacific Interior Finishes Reno Air Baggage Facility

Pacific Interior Systems has completed the construc-
tion of a new baggage service facility for Reno Air in
Terminal 2 at San Diego International Airport, accord-
ing to Greg Rogers, president of Pacific Interior Systems.

Pacific Interior Systems’ Leon Benham was respon-
sible for the $20,000 project. Key contractors involved
in the project included Saturn Electric, Courington
Millwork and Seacoast Sheet Metal. This is the fifth
project Pacific Interior Systems has completed for air-
lines at San Diego International Airport, including
Delta, Alaska, United and American.

Ninyo & Moore Expands Capabilities

Ninyo & Moore has expanded its geophysical ser-
vices capabilities companywide. Ninyo & Moore’s
Geophysical Services Group provides subsurface
exploration services utilizing state-of-the-art geo-
physical equipment and methods, including ground-
penetrating radar seismic, magnetics, terrain conduc-
tivity and electrical resistivity. These geophysical
exploration methods have a wide range of applica-
tions to assist our clients, including preconstruc-
tion/preblasting baseline distress surveys and geot-
echnical damage claim analysis. These services are
offered to various entities, including developers, con-
tractors, public agencies, insurance companies and
building owners to assess the effect of construction
and blasting operations on nearby structures.

C.D.M. Working On Port District Building
C.D.M. Construction Inc. has started work on the
San Diego Unified Port District Building. The project

consists of installing 19 windows on the fifth story of
the port building. All of the work will be done at
night, so that the daily traffic caused by work and the
airport will not be interrupted. Subcontractors for
this project included La Mesa Glass, Minshew Bros.
Steel Construction and Western Gunite. Rudy
Ledbetter was the estimator and Peter Curto was the
superintendent.

Ocean West To Complete TI For A.G. Edwards
Ocean West Builders was hired by Tooley and Co.,
for Hyundai Precision America Inc., the owner, to
complete tenant improvements to the A.G. Edwards
suite, in the Rio Vista Tower at 8880 Rio San Diego
Drive on the 11th floor. The occupied retrofit was per-
formed in phases to accommodated the tenant’s needs
to maintain daily business functions. The $121,494
full-floor project was completed in six weeks and was
designed by HowardeSneed Interior Architects.

Zigman/Shields Awarded U.S.D. Engineering Contract

Zigman/Shields General Contractors has been award-
ed a contract to construct two engineering laboratories
located at 5384 Linda Vista Road for the University of
San Diego.

The Optoelectronics and Lasers Laboratory includes
optical tables, optical positioners and mounts, laser
diodes, optical power meters and an atomic force micro-
scope. This laboratory will allow students to explore the
interdisciplinary field of optoelectronics, which involves
performing useful functions with light. This laboratory
also will support engineering faculty and student
research projects in optoelectronic materials and devices.

The Computer Vision and Image-Processing
Laboratory will be used to perform research in computer
vision such as stereo and trinocular vision, three-dimen-
sional surface reconstruction, active vision and improved
methods for camera calibration. The equipment will
include optical tables, computer vision cameras, laser
projectors (structured light) and hardware and software
for image processing.

The Sony Corp. has donated equipment that will be
used in the laboratory. Funding for this laboratory has
been provided by the University of San Diego, as well as
two grants from the National Science Foundation.
Completion of the project is scheduled for June 7th.

The project architect is U.S.D. The project manag-
er for Zigman/Shields is Angelo Paone, and the pro-
ject superintendent is Dave Rex.
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